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https://www.ford.com/trucks/f150/f150-lightning/2022/
https://media.ford.com/content/fordmedia/fna/us/en/news/2021/09/27/ford-to-lead-americas-shift-to-electric-vehicles.html
https://www.youtube.com/watch?v=JoEfA3jD1U4
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http://detdig.com/


Stellantis                     45
FCA                               188
RAM                              113
Chrysler                        124
Jeep                                 51
Alpha Romeo                   1
MRM                             103
MRM McCann                65
UM                                126

Ford                              864
Ford Motor Company 394
Ford Sales                    260
Lincoln                          337
GTB                               335
Team Detroit           1000+
DP+                                 25
Ford Direct                   115

GM                         581
Chevrolet              380
Buick                      205
GMC                       197
Hummer                  39
Cadillac                  243
General Motors    540
Martin Retail           38
Carat                      254
Digitas                    108
Dentsu                     74
Dentsu Aegis           44
Amnet                      22
Starcom                 243
CE                             24
Campbell Ewald      308
Shift Digital               83

Toyota              100
Honda                59
Subaru               38
Hyundai             58
KIA                      41
Mercedes           15
Quicken              21
Rocket                14
Mitsubishi            7
Mazda                 89

Nissan              91
Lexus               43
Acura               16
Audi                 68
Volkswagen     62
BMW                42
Jaguar               57
Volvo                41
Infiniti                1
+ Agencies



https://www.motortrend.com/news/2019-power-list-and-the-person-of-the-year/

https://www.motortrend.com/news/2020-motortrend-person-of-the-year-2020-power-list/ 

https://www.motortrend.com/news/2021-person-of-the-year-power-list/

https://www.motortrend.com/news/2022-motortrend-power-list/

Next: 
POWER Listers...



Detroit Tiger Season Tickets: Entertainment is our job.



​
​

Roger Penske

Jack Hollis  - SVP
Toyota

CEO Hyundai 

John Krafcik

CEO of Waymo from 2015 to 2021.  former
president of True Car Inc. and president and
CEO of Hyundai Motor America.
 

Forbes October 2021: "Olivier Francois is the #1 CMO in Auto." He is a close friend of Swan. 

Next CEO  of
Hyundai

Kumar Galhotra | President for the Americas
& International Markets Group, Ford

https://www.motortrend.com/news/2022-motortrend-power-list
https://www.motortrend.com/news/2022-motortrend-power-list


Dan Glinicki, Head of digital, FCA

We attend every Industry
Event with Planners Wendy Albers, Keys to GM 



Phil Rzepka, Kevin Brown - Keys to GM

Kevin Brown - In band with wife, at
Rolling Stones

Wendy Albers: 
GM Gatekeeper

Alex Hultgren: 
Ford Client 



http://godclick.com/detroit
http://godclick.com/detroit


Toyota
President

Audi
President

Ford Global Communications 
- a Brit like me.



Matt Van Dyke - Ford CMO

<=Facebook CEO|Google
                              Founder=> 

..

Alan Batey, GM Global Lead
Ron Frederick - 

Mentor, 2nd most connected 
next to me.

Chairman, Toyota.CEO Mercedes



Judy Wheeler, Nissan
Digital Director 

ASIANS Brands have added
China's SAIC - IN DETROIT! 

Fred Diaz - A Detroiter
running Nissan.



Experience: 38 ALL scored with the Big 3 



Auto Vertical Strategy 



Sales staff 
Passed 
the... 

Objective 
Management 
Test. Always
right.







Besties:
Cadilllac  

CMO



Independant Journalism - 
Opened every CMO door for me in Auto.

CEO MErcedes 



Legendary L. Brooks Patterson introduces Senator Mike Kowall’s Granddaughter
https://youtu.be/QHFmoaeGlWM

Bill Bonds on COMEBACK and Mary Barra
https://youtu.be/LNTWvBhWjWE

Uwe Ellinghaus, CMO- Cadillac!
https://youtu.be/pyR4wZ-0f1E

Jim Palmer (Rough Cut) Clip going into "Heroes of Detroit"
https://youtu.be/703LAvGyaDY

Andy Palmer, Chief Planning Officer, Nissan Motor Company
https://youtu.be/u_TAanp9oBM

John Loveless: Former Executive Vice President of Sales, Kia
https://youtu.be/AbNCojAsOSo

Jim Vurpillat - Director, Global Marketing at Cadillac
https://youtu.be/7LUD6Un9l8A

Jim Campbell VP GM 
https://youtu.be/KNzePtIw9CM

Steve Shannon - A Hero of Detroit Detroit for 25 yrs, now VP of Marketing for Hyundai
https://youtu.be/SAfDQnFTAwc

Alan Batey - GM President of North America for "Heroes of Detroit"
https://youtu.be/LEn117fSREE

John Mendell, Executive Vice President, Honda Motor Company
https://youtu.be/p6IHxbUGe9w

Scott Keogh, President of Audi of America. https://youtu.be/WOSIOpXoTiM

Ola Källenius; Executive Vice President of Sales and Marketing Mercedes-Benz
https://youtu.be/_nkJ5aqRrDc

Bill Bonds Introduction
https://youtu.be/kAs2DEcl-X4

More interviews which always lead to a
follow up meeting for digital ad sales. 



"Give me only ONE SHEET!" 
- Motor Trend's 
"Person Of The Year" 
Ford CEO 
Jim Farley's Rule #1. 






It's all there.

https://godclickcom.files.wordpress.com/2021/12/detroit-digital-1.pdf
https://godclickcom.files.wordpress.com/2021/12/detroit-digital-1.pdf
https://www.motortrend.com/news/2022-motortrend-power-list/?slide=20


Disney: “I can make this note very short. I can afford to be brief because Greg Swan is a
killer asset for any organization to have in its arsenal. Greg opens doors, delivers value,
and closes deals. Our revenue fortunes in Detroit were solely a result of Greg's stellar
work. On a professional level I have found few people that have the intelligence,
creativity, instincts and desire that Greg possesses. On a personal level Greg is also
earnest, sincere, passionate and respectful. If you possibly need anything else please
do not hesitate to email, call, or set up a LinkedIn group called "Why Greg Swan is
terrific" and I'd be the first to sign up. ~ Jason R. Krebs SVP, Chief Media Officer,
Disney’s Maker Studios.”

Cadillac: “Knowing Greg Swan and Detroit Digital and from all I have seen about their
work for GM and for other clients, I can certainly recommend him without any
hesitation. Over and above the fact that Greg is a highly professional business partner
and an incredibly delightful person, he is also one of the best-connected individuals in
the automotive arena of Detroit. Kind regards, Uwe. Uwe Ellinghaus Chief Marketing
Officer Cadillac 100 Renaissance Center | Mail Code: 482-A23-D46 Detroit, Michigan
48264

Client - AcuityAds: “You were a great partner in the early years of Visible Measures.
THANK YOU for introducing me to the Motor City clients. Couldn't have done it without
you.” Seraj Bharwani Chief Strategy Officer.

Three Top References

https://vimeo.com/95873491
https://godclickcom.files.wordpress.com/2021/12/detroit-digital-1.pdf
https://godclickcom.files.wordpress.com/2021/12/detroit-digital-1.pdf
https://godclickcom.files.wordpress.com/2021/12/detroit-digital-1.pdf


What’s the difference
between Big Boys and Little
Boys? -The Big Boys have
American HQs, have been
around for over a century,
and dominate sales.

What are Big Boy IOs like? -
Godclick.com/IOs or see next
slide.

Where can Adtech get some?
-Godclick.com/Detroit

Everybody else are Little
Boys. 

http://godclick.com/IOs
http://godclick.com/Detroit
http://godclick.com/IOs




Conclusion: Whether creating success through a Motor Trend Awards page, "Heroes of Detroit", selling a $25M conquesting play to GM 
 - or bringing Government incentives to EV Media - DETROIT|DIGITAL'S prolific experience, OEM C-level connections and creative
solutions to win IOs make us the most diversified Digital Ad Selling TEAM in the automotive vertical. 

Consulting DETROIT|DIGITAL'S TEAM -vs- hiring One: Half the price - and twice as nice!
HIRING a Detroit Salesperson: $120K + benefits  |  Consulting DETROIT|DIGITAL: $5K/Month, 10%, easy out.    
Admin: Kristine | Kristine@DetDig.com  | Sales: Greg Swan | Greg@DetDig.com  248 667 2722 | Paul Hallas | Paul@DetDig.com 248 510 3898 
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