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https://www.linkedin.com/in/marybethduffy/
http://www.detroitdigitaladvertising.com/
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!-,Illli .i

F ok

- Raad

i [ .I IJ:-

BN /en/news/2021/09/27/ford-to-lead-americas-shift-
SN0l to-electric-vehicles.html



https://www.ford.com/trucks/f150/f150-lightning/2022/
https://media.ford.com/content/fordmedia/fna/us/en/news/2021/09/27/ford-to-lead-americas-shift-to-electric-vehicles.html
https://www.youtube.com/watch?v=JoEfA3jD1U4
https://media.ford.com/content/fordmedia/fna/us/en/news/2021/09/27/ford-to-lead-americas-shift-to-electric-vehicles.html
https://media.ford.com/content/fordmedia/fna/us/en/news/2021/09/27/ford-to-lead-americas-shift-to-electric-vehicles.html
http://detdig.com/

DETROIT|DIGITAL'S LinkedIn 1st Degree Connections

American
Stellantis 45 GM
FCA 188  Chevrolet
RAM 113 Buick
Chrysler 124 GMC
Jeep 5T Hummer
Alpha Romeo T cadillac
MRM 103 General Motors
MRM McCann 05 Martin Retall
UM 126

Carat

Ford 864 DIBItas
~ord Motor Company 394 Dentsu
~ord Sales 260 Dentsu Aegis
Lincoln 337 Amnet
GTB 335 Starcom
Team Detroit 1000+ CE
DP+ 25  Campbell Ewald
Ford Direct 115

Shift Digital

531

330

205
197
39
243
540
38
254
108
74
44
22
243
24

303

33

Toyota
Honda
Subaru
Hyundai
<IA
Mercedes
Quicken
Rocket
Mitsubishi
Mazada

Import

100 Nissan

59 Lexus

38 Acura

58 Audi

41  Volkswagen
15 BMW

21 Jaguar

14 Volvo
/7 Infiniti

39 + Agencies

91
43
16
03
02

5/
41



MOTOR COMPANY
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== —’ POWER Listers...

CHEVROLET
https://www.motortrend.com/news/2019-power-list-and-the-person-of-the-year/

@ THE LINCOLN

https://www.motortrend.com/news/2020-motortrend-person-of-the-year-2020-power-list/
https://www.motortrend.com/news/2021-person-of-the-year-power-list/

https://www.motortrend.com/news/2022-motortrend-power-list/



Detroit Tiger Season Tickets: Entertainment is our job.
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https://www.motortrend.com/news/2022-motortrend-power-list
https://www.motortrend.com/news/2022-motortrend-power-list
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DETROIT is electric! GM CEOQ Mary FORD CEOQ Jim Farley and Kristine Bonds,
Barra and Detroit| Digital's Greg Swan.  Stellantis CMO Olivier Francois and E.'-'.=|n
Kristine Bonds work FI:I at GM; sung g™ y

for band * E em |:.,f| ,“ " at Carat. -

RESULTS: 35 7 JrEy e WINM E FL';' Adtech scores
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with Detroit's FO uper Bowl Advertisers.
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"y sonobi -ﬁ'h! {-_ bllh @ existing revenue. Her father Bill is a Detroit
Riwyihem ICOM making her the heir to BEING BONDS.

specialist

L averaging $&8M in digital sales, often tripling

iy [oreshadow Detroil's rige.

. Hero

h:El.'i Lighrnemg, E-lr_H"a... Mach-E.
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DETROIT DIGITAL helps CEOQs and CROs of digital marketers gain access lo C-evel execulives such as Jim Farley, Sleve Odell, Marissa Hunler, Tim Mahoney,
Olivier Frangois, Alan M.ulall'f. Mary Barra, Jim Hackelt, Sergio Marchionne aru:i '!'||-':'tl'.|. E'aal.f!;,-. We've iranslljc-ned new tech into full-ime Detrolt offices 35 times since

re you successiul everywhers but finicky Detrail? We'll pre-vet OEM demand potential for your digital solutions = sell in a tesl = scale. Automotive 15 the world's
argest category and Detroit offers #3, #6, and #8 of the biggest ad spenders. If you have the patience to break auto here and our dients see your potential to help

em, we'll set up a test. Success = scale. Failure = early release from us. Fair? A: 30 conference call defermines a fit. What happens next could be BIG. I you

ant what Detroit has and are willing to accept how we do business here — you're ready to lake certain steps. Step 1 Call us. Step 2 We average 2 for 3 of the BIG 3.

ailig.com o | 248 66T 2722  Kristine Bonds Kristine@DelDig.oom ¢ | 917 340 0632 2140 Walnut Lake Road West Bloomfisld MI 48323


http://godclick.com/detroit
http://godclick.com/detroit
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Experience: 38 ALL scored with the Big 3

with Detroit's FUUR uper Bow! Advertisers. .
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Auto Vertical Strategy

NEW ?OF{KmDIGITAL

DETROITHZAEDIGITAL L A DIGITAL
n s

BIG THREE ONLINE ADVERTISING SALES SPECIALISTS

L e e e L e I T

WHAT YOU GET.

» 8 We set meeting with key digital advertising decision
makers, giving our clients the opportunity to present
their unique case. This typically results in RFPs and a
healthy pipeline.

Investment: Detroit Digital offers full media sales coverage
“to the Detroit automotive vertical for less than half the cost
of a typical sales person with over double the coverage.

» Weekly written progress reports, 1-hour weekly
conference calls, clear and prompt communication with
employee-like responsiveness and frequent red carpet
escorted visits for our clients to our advertising partners.

 Our Detroit born and raised personal staff makes
face-to-face sales calls with Ford, General Motors
and Chrysler’s defined digital advertising decision
makers in the automotive advertising industry every
month.

Added value: We service automotive ad sales offices in
LA and NY for complete coverage of the entire
automotive vertical. This allows us to offer first right
refusal on category exclusives, which often expedites POs.

@ Over 1,000 in-person meetings in Detroit every
year.



Sales staff
Passed
the...

RULE #1: EXCLUSIVE OR DIE

= Incredibly - most car marketers (AND THAT'S NOT FUNE
miss this. 50 when something
does work - it gets carted in front
of your competitors to congquest
YOU...evening the playing field
at best.

This is NOT congquesting.

= Detroit Digital's contracts are for
the entire US Auto vertical -
enabling us to offer exclusives
that have meaning and results.

Rule 1: Exclusive gets initial Traction.

= Incredibly — most car marketers

This is NOT conquesting.

= Detroit Digital's contracts are for

RULE #1: EXCLUSIVE OR DIE

(AND THAT'S NOT FUNH

miss this. 50 when something

does work - it gets carted in front
of your competitors to conquest
YOU...evening the playing field
at best.

the entire US Auto vertical -
enabling us to offer exclusives
that have meaning and results.
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Again | want to say thanks for the playoff experience. We really had a great time despite the loss. | was blown away by the pace of the game
And thanks for the Alumni room experience. That was definitely a once in a lifetime.
Sandy & Dave
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MARISSA HUNTER-
VP OF ADVERTISING~-
RAam TRUCK

DIHIETEIH OF MEDIA-

SuUsAN THOMPSON-
CHRYSLER

.

KiM ADAMS HOUSE-

INTERNATIONAL WEBSITE
MANAGER- EADILL&E

MNATIONAL ADVERTISING
MANAGER- CADILLAC

CHERYL SELLERS- LEAD DIGITAL/ I SHERRIE WEITZMAN- HEAD ADVERTISING= |
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hdpendant Journalism - CE\&M

Opened every CMO door for me in Auto.
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HERQES

More interviews which always lead to a
follow up meeting for digital ad sales.

Jim Vurpillat - Director, Global Marketing at Cadillac Legendary L. Brooks Patterson introduces Senator Mike Kowall's Granddaughter
https://youtu.be/7LUD6UNYIBA https://youtu.be/QHFMoaeGIWM
Jim Campbell VP GM Bill Bonds on COMEBACK and Mary Barra

https://youtu.be/KNzePtiw9CM https://youtu.be/LNTWVBhWjWE

Steve Shannon - A Hero of Detroit Detroit for 25 yrs, now VP of Marketing for Hyundai

Uwe Ellinghaus, CMO- Cadillac!
https://youtu.be/SAfDQNFTAwC

https://youtu.be/pyR4wZ-0f1E

Alan Batey - GM President of North America for "Heroes of Detroit" _ _ o :
https://youtu.be/LEn117fSREE Jim Palmer (Rough Cut) Clip going into "Heroes of Detroit"

https://youtu.be/703LAvGyaDY

John Mendell, Executive Vice President, Honda Motor Company
https://youtu.be/p6IHxbUGe9w Andy Palmer, Chief Planning Officer, Nissan Motor Company

https://youtu.be/u_TAanp90BM
Scott Keogh, President of Audi of America. https://youtu.be/WOSIOpXoTiM

John Loveless: Former Executive Vice President of Sales, Kia
Ola Kallenius; Executive Vice President of Sales and Marketing Mercedes-Benz https://youtu.be/AbNCojAsOSo

https://youtu.be/_nkJj5aqRrDc

Bill Bonds Introduction
https://youtu.be/kAs2DEcl-X4
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It's all there.
Rule #1

DETROIT|DIGITAL is a married Adtech sales FORD CEO Jim Farley and Kristine Bonds;
team with VIP contacts in Auto Advertising.
GM CEO Mary Barra & Greg Swan. Kristine
Bonds is a GM alum; sung in Carat's band.@w

Stellantls CMO Olivier Francois and Swan.

: & £l I : .
DETROIT'S SUPER MOMENT - RAM chief: UM,

#a Eminem collectively foreshadow Detroit's rise.

Eeﬁ'dit-migi'tél & Eminem produce: Heroes Of

Detroit => vimeo.com/95873491 | Password:

HeroesOfDetroit. {ncfudes the late Serg.'o Marchmnne

RESULTS: 35 Adtech WINNERS! Deca-Millions
sold to Detroit's 4 Super Bow! Advertisers. ELECTRIC FUT[UJJIEE

- o
"3 (SECEGEELCK %lSNEP @‘h‘éﬂ%nis EVIDON
W\ L e — Weneenne |
- o ré?] §2 Livelntent =

sharethrough

NEW ghtnlng, Bronco Mach E,
Maverick, Wagoneer, Lyrig, Hummer. &h

uper Bow| City™

spoi}¥fchonge

A[IIETN] Sowe™- ValueClick ™ pﬂy 9.«
mevk mm @
VIDEO

ADPLAYERZ{ O MAKER

' charging stations.

e TRUCK Capital: Jeep, F-150, EV20e)
xpedia

MediaSolutions ~ M1Ve " Silverado, RAM, and Sierra ST““@”T_'E?AY
adsafe @ Integral Gneccer  PIXEIMAgST g e E

B e _ RAINMAKER: Kristine is DMSC & a Sandler

FWRSQUAEODC]‘L'l‘A I,- ;'!ﬁ?ﬁ'xﬁf-.,..\c OB'dte"‘E‘ft sales specialist averaging $6M. Her father VlPER -
‘. H e G i i i

&ysonobi /v bllp ® was a Detroit ICON leaving her heir to

A Rhythmone  Detroit's good will that impacts Ford & GTB. WMy
® SOJERN triplelift /\ rapiumone o\ AR N gib GILLE
$50,000,000 in 10s since 2009 through GREAT = 5 = gt
relationships. Adtech's Motown Success = GM,
Ford, Stellantis, Rocket + DETROIT | DIGITAL.

BATPHONE: AUTO ADVERTISING _
DETROIT|DIGITAL -

: . Greg@DetDig.com
c| 248 667 2722
Kristine@DetDig.com

m Detroit, Ml 48243 | Full Auto Deck
DetDig.com | DetrmtDlgltalAdvertlsmg com ]


https://godclickcom.files.wordpress.com/2021/12/detroit-digital-1.pdf
https://godclickcom.files.wordpress.com/2021/12/detroit-digital-1.pdf
https://www.motortrend.com/news/2022-motortrend-power-list/?slide=20

1 sheet highlights: 38 Adtech Success Stories
’ = @Miﬁk ‘

DETROIT|DIGITAL is a married Adtech sales FORD CEO Jim Farley and Kristine Bonds;

team with VIP contacts in Auto Advertising. ; g
GM CEO Mary Barra & Greg Swan. Kristine Stellantis CMO Olnner Francois and Swan.

Bonds is a GM alum; sung in Carat's band.g» m) ' =i

s T@fﬁnfp r—
@ﬂ Q DICILANT e — ﬁ Al
A = o '@g P Livelntent
sharethrough
=pol)change VISTARMEDIA

Newsweek i
& THE DAILY BEAST ' media

S0LYE ValueClick
@ Expedio i ADPLAYERZ({ MAKEH
MediaSolutions motive i
=

adsafle @ _I___ntegral Goeme=rar  pPIXelmags
E GODglick = ml!ﬁcglygp _@Bidtellect
FOURSQUARE Al {"\ N FONESING SHARTER ADERTISINE

. i = 3N
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| £ S et A RhythmOn:
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Made for PBS Story we produced about our COMEBACK:

DETROIT'S SUPER MOMENT - RAM chief: UM,

Eminem collectively foreshadow Detroit's rise.

=@ Hero

Detroit| Dlgltal & Eminem produce: Heroes Of
Detroit => vimeo.com/95873491 | Password:
HeroesOfDetroit. Includes the late Sergio Marchionne.

Three Top References

Disney: “| can make this note very short. | can afford to be brief because Greg Swan is a
killer asset for any organization to have in its arsenal. Greg opens doors, delivers value,
and closes deals. Our revenue fortunes in Detroit were solely a result of Greg's stellar
work. On a professional level | have found few people that have the intelligence,
creativity, instincts and desire that Greg possesses. On a personal level Greg is also
earnest, sincere, passionate and respectful. If you possibly need anything else please
do not hesitate to email, call, or set up a LinkedIn group called "Why Greg Swan is
terrific" and I'd be the first to sign up. ~ Jason R. Krebs SVP, Chief Media Officer,
Disney’s Maker Studios.”

Cadillac: “Knowing Greg Swan and Detroit Digital and from all | have seen about their
work for GM and for other clients, | can certainly recommend him without any
hesitation. Over and above the fact that Greg is a highly professional business partner
and an incredibly delightful person, he is also one of the best-connected individuals in
the automotive arena of Detroit. Kind regards, Uwe. Uwe Ellinghaus Chief Marketing
Officer Cadillac 100 Renaissance Center | Mail Code: 482-A23-D46 Detroit, Michigan
48264

Client - AcuityAds: “You were a great partner in the early years of Visible Measures.
THANK YOU for introducing me to the Motor City clients. Couldn't have done it without
you.” Seraj Bharwani Chief Strategy Officer.


https://vimeo.com/95873491
https://godclickcom.files.wordpress.com/2021/12/detroit-digital-1.pdf
https://godclickcom.files.wordpress.com/2021/12/detroit-digital-1.pdf
https://godclickcom.files.wordpress.com/2021/12/detroit-digital-1.pdf

What's the difference
between Big Boys and Little
Boys? -The Big Boys have
American HQs, have been
around for over a century,
and dominate sales.

Effectiveness
Certificate

What are Big Boy IOs like? -
Godclick.com/IOs or see next
slide.

Where can Adtech get some?
-Godclick.com/Detroit

Everybody else are Little
Boys.

J. Ram 1500/2500/3500

‘
o

Big Boy -vs- Little Boy

National sales(D ETRO IT "VS EVE RYBO DY)

Nation's TOP 3 Sellers

B The Ford F-150 has been the best-selling truck

{and vehicle) in the United States for more than 40

ke - '__'_'_,_n—_ il
B vears. It's also the only truck Edmunds has bashed /
B with a sledgehammer for a YouTube video, and it's - : @
our newly minted Edmunds Top Rated Truck for |5 : .
2021. N/ e

The very first Chevy pickup truck from 1918 came
without a bed rdhu s had to install their own
I hankdully, md y's Chevrolet Silverado comes wit
averything you need in a full-size pickup.

I'he Ram name only showed up on a pickup I'IJEI'!.
in 1981, Iﬂﬁ:ﬂill'l’._] the Ham 1500 technically a
millennial. It's also comfortable and capable,
winning our award as the Top Rated Truck in 2019
and 2020.

Best selling cars

FShda L


http://godclick.com/IOs
http://godclick.com/Detroit
http://godclick.com/IOs
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Real Big 3 10s...

gim

AGENCY INFORMATION
Buyer Name: mark.dickhart@gmpw
Bill to: Chevy

Starcom C/O Resources

Billing Address: 79 Madison Ave,

5th Floor

New Yaork, NY, US, 10016-7802
Telephone:
Fax:

Order Name:

CONTRACT INFORMATION
20 _ Branding Chevy Silverado Max and Al - Share Through

Order ID:

23455

Version:

2

Start Date:

10/22/20

End Date:

12/31/20

Contact Person:

PUBLISHER INFORMATION

Greg Swan

Company Name:

Sharaethrowgh

|Address 1.

Address 2:

Email:

greg@detdig .com

Telephone:

Fant:

SUMMARY

CPM Amount:

$0.00 |Impmninnt Purchased

2.000,000|

CPC Amount:

5245 999 B8 |Clicks Purchased

1,086, 956

Flat Rate Impressions:

$0.00

Flat Rate Clicks:

$0.00

| Gross Total:

$249 999.88

AL SCENT FON CERESAL W0 TORS CORFRNY

Thes fnimdion reee m ravered by e Leenersl Winiory 38050 imerme Meda doreempel - Svmorm s poficy lorirh mesds beiyen 0 oge ony addivne sie pedst iedcn Ooder Ary aees sising o
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Al doilirs ww gross, T9% sgercy comrrreemrsble Sdw ookl B oo [RACTLY accendng o e reeron Onder ibonled epremmm S rooeseery
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Media Change Order

[ '_.-;-’:rrf" = .i’ f:- e l" f' evdie

Date; 100120
Campaign:10_MLM_MKZ Hybrd_Launch
10 Number: 1400010-3053887-270335-3330813

WPP - Team Detrait [fka Ford]:
Media Buyer: Shane Kay Creative Contact:
Phone #: 313.964.2596 Phone #-
Fax . 3139643033 Email;

Email: shane kay @mindshare tearmdetroit.com

Billing Contact :
Company: Ford Motor Media, GO Mindshara City: Now York
Billing Name: Brenda Purinton Stale/Country: MY, USA
Addressi: P.O. Box 4761-GCS Zip Code: 10163
Publisher:
Company: Scan Seout Addrassi:
Contact Name: Jeff Washburn Addraas2:
Phone ¥ City
Fax #: State/Couniry:
Erraail: jolf @ daldig.com Zip Codea:

Original Contracted Inventory Lincoln

Group/Placement  \iZH CPE Super Pre-roll SE2 Lincoln auto intendars_1x1

' Run Rate Gross
Dimension pates  Type  Rawe  US e o b
ix1
pLiLr e i
4] CPA 52 3500 50,000 S117 . 500.00
L B i
11 Do
Group/Placement \ZH CPE Super Overlay_Targeted Lincoln Auta intenders_1x1
. Run Rate Gross
Dimension pates  Type Rae  UM® futsediat
ixd
OGS0
=] CPA 50.3500 500,000 £175.000.00
123020
{1 Demiis )
| .
) SMFE.‘;E Charge ¥LA00 et
Group/Placement | MZH_Added Vaiue SE2 Real-Time Brand protection_§15,000 AV
i " Run Rate Gross
EI:Iirnnrn:i;:u'l Dates T Rat Units Gross Cost
I 12220 Mo
ind o £0.0000 4] £0.00

ismee | Charge

Group/Placement  MZH_Added Value_Audience & Creative Insights Rleporting$10,000 AV
 Run Rate Gross

Dimenslon ' Dates T Rat Units Groas Cosi
1122500
121 4] No £0.0000 0 £0.00

_ 1zmze | Charge
Totals 26,750,000  $468,570.50

@

Crata DE28/20
Campalgn.Jeap Grand Charokes Launch 2010
10 Number 30066523053 140-1 306153322134

| Universal MeCann - Chrysher:
Main Comtact: Jason Golo

Phonas & 248-200-8358

Billing :

Fax &
Email: jason. goleEumww.com

Company: Joop
Billing Mama: Uriversal McCann Warldwida
P #:
Fax #:
Email: MEWLOUDIgitalSF & urrmvw com

Vandor:

Company; ScanSooul

Contaci Mame: Greg Swan

Phona #:
Fax &
Email: greg@Edetdig.com

Contracied Invenicry Jeap.

GroupPlacement  y GCH Added Vakse Study_NA_D_O

Dimenslon Position TPT

Tracking Run Aot
Opticns. Dates  Type

Track FIAREE | g
a5

Group/Placement | w0 P GCH interactivepansl_1X1_5 BTA
Dimension Position TPT l»cking  Run - Rate

Dptians Dates | Type

Track RIS
.

IMpressions | qam s

'y

Yoas PG

Group/Placement | yc P GCH_Pre-roll_1X1_S BTA_15 or :30

Traching Run Aoty

Dimension Position TPT
Track TNz
You | | ®»  |cPMm

Dimangion Poasition  TPT

Impressions | aansd

Group/Placemant | Y P GCH Super Pre-rof 1 X1 5 BTA

Tracking Run Rate

W
Imprssions LRI, Chgirga

STELLANTIS
" Madia Insertion Order

Tach Conlac:
Phona £

Fax #;

Email:

Address 1 1840 Lyndon Farm Courl
Agdrass 2 Suite 1000
Giity: Louiswvilbe
StateCountry: KY LISA
Zip Coda: 40223

Addross
Aoidrass?
Ciity:
State/Country:
Zip Cade:

FRate Units Mol Cost

LSD0.0000 ] LISD0.00

Rata Units Wt Cost

USDOIS00 | 4420887 | USD1S4 999,98

FAnte Units  MNak Cost

USD120000 | TA16,667 | USD85,000.00

Rate Units Nat Cost
IS0 0000 40,000 USDed,000.00

8,999,524 USD329,909.05

Authorized Signatues

Trask =gl For. -
"1 W, e =
! - Impressions Py
| Totals
 Signature
Jason Gole
Unbversal MeCann, Inc. VENDOR
By
Biy:
Agency Authorized Signature Tiila:

Title: Dagital Madia Director

Crata:



Conclusion: Whether creating success through a Motor Trend Awards page, "Heroes of Detroit", selling a $25M conquesting play to GM
- or bringing Government incentives to EV Media - DETROIT|DIGITAL'S prolific experience, OEM C-level connections and creative
solutions to win 10s make us the most diversified Digital Ad Selling TEAM in the automotive vertical.

Consulting DETROIT|DIGITAL'S TEAM -vs- hiring One: Half the price - and twice as nice!

HIRING a Detroit Salesperson: $120K + benefits | Consulting DETROIT|DIGITAL: S5K/Month, 10%, easy out.
Admin: Kristine | Kristine@DetDig.com | Sales: Greg Swan | Greg@DetDig.com 248 667 2722 | Paul Hallas | Paul@DetDig.com 248 510 3898
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